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11,174
9,521
20,695
5,805
9,759
15,564
100

5,048
5131

192.5%
303.4%
5048.1%

15,971
11,700
27,670
6,696
12,544
19,241
2,048
(339)
(994)
7,715
8,430

238.5%
228.2%
361.0%

17,918
11,903
29,821
8,185
1,532
9,717
3,208
9,533
(994)
8,357
20,104

218.9%
48.3%
558.8%
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11,407
30,322
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1,498
9,865
3,208
9,468
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8,774
20,457

226.1%
48.2%
569.8%

38,188
11,366
49,554
7,396
1,174
8,570
4,135
28,075
(994)
9,767
40,984

516.3%
20.9%
916.1%
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2019 2020 1Q21 2Q21 3Q21 2021

40,826
11,459
52,285
7,872
1,063
8,935
4,135
28,075
(602)
11,742
43,351

518.7%
20.6%
963.0%
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